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Note :  Answers may be written either in English or in
Hindi; but the same medium should be used
throughout the paper.
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Attempt all questions. All guestions carry equal marks.
All parts of a question must be attempted in sequence.
Please be careful of the choice of AND'; 'OR'". Attempt

of a wrong choice will result in zero marks.
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1. (a) What is Marketing Information  System
(MIS)? What is the role of marketin g research in
the MIS? 7.5

And
(b) What are the different types of research designs?
Describe the distinguishing features of descriptive
research. 7.5

Or

(c) Are there any ethical issues involved in conducting
marketing research? Briefly explain with the help
of suitable examples. . ' 7.5
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And

(d) Describe briefly various steps in marketing

research process. 7.5
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2. (a) Write a note on factor analysis. 5
And

(b) Why do researchers collect primary data? What
are the methods of collecting primary data? 10

Or

(c) Do we need to define the marketing research

problem? What kind of errors could be committed
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m defining the problem? What could be their
impact on the research? 7.5
' And
(d) Explain briefly the objectives of data preparation ,
process. What steps would you require to take in
this process? 7.5
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3. (a) Critically examine the snow ball technique of
selecting respondents for collecting data, 7.5
And
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(b)

(©)

(d)

Write a note on cOmparative scaling techniques. In
what circumstances can we use. these techniques?

7.5

Or

Distinguish between cluster sampling and quota
sampling. What factors must you keep in mind
while deciding whether to use non-probability or
probability samplifig techinigues? 7.5
What is a questionnaire? Does the method of
conducting a survey influence questionnaire
design? Please explain with the help of suitable
examples. ) 7.5
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4., (a) .Describe the, sampling design process. What
o 1 ator . ~a - L
- factors. must .be., copsidered in determining the
sample for a resei‘ijrgh‘ study? 7.5
And

(b) How would you overcome inability to answer-
questions in a questionnaire? What is the
procedure for hypothesis testing? 7.5
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(c) What do, )’8‘1&3%%%?.‘395133’ data cleaning? Bow

would you treat missing responses? 5
And

(d) What are the potential sources of error in
- formulating - a - research design? Distinguish

between random-sampling error and non-sampling
error.
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Distinguish between t-test and z-test. -5
‘And
What is advertising research related to? How does
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used as an effective measure? 10
Or

What do you understand by sales analysis? Briefly

explain the criteria that may be used for

conducting a sales analysis. 10

And
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(d) What factors must you keep in mind while writing
a research report? 5
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